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Statement of Commitment

Associate Partner of the World Urban Campaign

We, FIDIC, whose mission and purpose are described in Annex 3 attached, in accordance with the World Urban Campaign goals and principles approved by its founding partners described in Annex 1 and the Guidelines for Joining the World Urban Campaign in Annex 4 attached,

Agree to be a committed Associate Partner of the World Urban Campaign by:

1. Supporting and promoting the World Urban Campaign Principles in order to achieve sustainable cities and urban communities worldwide,

2. Sharing relevant experiences and tools to advance a positive vision of urban development, placing cities at the center of strategies for change,

3. Disseminating the key messages of the World Urban Campaign,

4. Participating in local, national, and international events in support of the World Urban Campaign,

5. Participating through in-kind contributions to World Urban Campaign activities by providing expertise and services (areas of collaboration defined in Annex 2).

Signed:






Date:

Name:

Title: 
Use of the World Urban Campaign and ‘I’m a City Changer’ logo 

The World Urban Campaign Members and Partners are authorized to use the WUC and ‘I’m a City Changer’ logos and must agree to the following provisions on waiver of liability.

Waiver of liability for use of the World Urban Campaign and ‘I’m a City Changer’ logos 

The undersigned acknowledges that, in using the World Urban Campaign and ‘I’m a City Changer’ logos:

a)
FIDIC is responsible for ensuring that the activities are carried out in accordance with the applicable law and for ensuring that the appropriate insurance is maintained to cover the risks arising out of such activities;

b)
UN-Habitat does not assume any responsibility for the activities of the undersigned;

c)
FIDIC shall hold harmless and defend UN-Habitat and its officials against any action or claim that may be brought against UN-Habitat or its officials as a result of the use of the logo.

Signed

_______________________________________________________________

Full name (block letters)

_______________________________________________________________

Affiliation (block letters)

_______________________________________________________________

Name of organization

_______________________________________________________________

E-mail

_______________________________________________________________

Date

_______________________________________________________________

Annex 1 - World Urban Campaign Statement, Goals and Principles

World Urban Campaign statement

The first decade of the twenty-first century has been marked by overwhelming challenges including a food crisis, an energy crisis, a financial crisis, and a growing realization of the consequences of climate change. Thousands of organizations are developing tools and offering policy options to meet these challenges. But these activities are disparate and tend to ignore an equally unprecedented megatrend: that the world is undergoing an irreversible process of rapid urbanisation. Failure to accommodate this megatrend has resulted in unsustainable forms of production and consumption, poverty and social exclusion, and pollution. While cities are part of the problem, they are also primary victims and they must be part of any solutions. Such solutions will require placing cities at the centre of strategies for change. They will also require new ways of thinking, new levels of understanding between stakeholders, and new partnerships.

Goals

The partners of the World Urban Campaign seek to advance the following goals: 

1. TO UNITE: convince public, private and social stakeholders that investing in creative, resilient and sustainable cities and communities is essential to our future. 

2. TO ENABLE: provide the necessary tools to achieve creative, resilient and sustainable cities and communities.

3. TO MEASURE: establish benchmarks, monitor progress and share knowledge worldwide.

4. TO CONNECT: create synergies and lasting linkages between stakeholders and facilitate the coherent and strategic coordination of partners.

Principles of the Campaign

Sustainable urbanisation is understood by all partners as a process which promotes an integrated, gender-sensitive and pro-poor approach to the social, economic and environmental pillars of sustainability. This integrated approach further requires that investments be made in new forms of technology and inclusive governance. More specifically, the principles of sustainable urbanisation involve: 

(i) Accessible and pro-poor land, infrastructure, services, mobility and housing;
(ii) Socially inclusive, gender sensitive, healthy and safe development;
(iii) Environmentally sound and carbon-efficient built environment;

(iv) Participatory planning and decision making processes;

(v) Vibrant and competitive local economies promoting decent work and livelihoods;

(vi) Assurance of non-discrimination and equitable rights to the city; and

(vii) Empowering cities and communities to plan for and effectively manage adversity and change.

ANNEX 2 

to the Statement of Commitment

FIDIC
ASSOCIATE PARTNER

AREAS FOR COLLABORATION

The areas for collaboration described below for FIDIC, becoming an Associate Partner of the World Urban Campaign, are aligned to the Guidelines for Joining the World Urban Campaign (Annex 4).

Through this Statement of Commitment, the Associate Partner adheres to the World Urban Campaign principles and supports activities through its in-kind contributions to the Campaign’s core activities. The Associate Partner enjoys visibility through the WUC branding.

A. Communications and Outreach

FIDIC will endeavour to disseminate and communicate the key messages, goals and principles of the Campaign in its regular communications and outreach activities, including its website(s), relevant publications, events and PR material at national, regional and international levels.

The Associate Partner will be listed on the World Urban Campaign main brochure and other WUC brochures as well as on the World Urban Campaign interactive website, on the specific Partner’s page, together with the organization’s logo and web link.

The Associate Partner will be able to use the World Urban Campaign logo on its own website to brand for specific activities that contribute to the Campaign.

The Associate Partners’ activities that contribute to the World Urban Campaign will be listed in the WUC work plan and calendar. Those will also be presented in the WUC interactive website.

B. World Urban Campaign Events 

The Associate Partner will be entitled to participate in all World Urban Campaign events. 

In particular, the Associate Partner will be a key partner at the World Urban Forum, the World Premier Conference on Cities, organised by UN-Habitat every two years.  The Associate Partner will be listed in the Special World Urban Campaign Booth in the World Urban Forum Exhibition Area. It will be listed in all WUC materials prepared for and distributed at the World Urban Forum. It will be able to participate in all World Urban campaign events organised at the Forum and in other venues.

FIDIC will endeavour to contribute in-kind to at least one co-branded event a year (conference, symposium, seminar, competition etc.) that promotes the goals, principles, and action areas of the Campaign.

In particular, FIDIC will endeavour to……………..
C. Knowledge Sharing

FIDIC, in accordance with the principles of the World Urban Campaign and in respect to intellectual property rights, will support the documentation, dissemination and sharing of relevant knowledge, expertise, best practices, legislations, policies, tools and methods, capacity-building experience that could be of benefit to other partners of the Campaign and to contribute to the development and generation of new knowledge in support of sustainable urban development and within the framework of the World Urban Campaign in its six thematic clusters:
· A Planned City

· A Green City

· A Productive City



· An Inclusive City

· A Resilient City



· A Safe and Healthy City.

In particular, FIDIC will endeavour to……………..
Annex 3
Associate Partner Organization Information
1. OFFICIAL NAME OF ORGANIZATION:  International Federation of Consulting Engineers
2. ACRONYM (If any):  FIDIC
3. ORIGINAL NAME OF ORGANIZATION (If your organization has an official name in another language, please mention it here): Federation Internationale des Ingenieurs Conseils
4. TYPE OF ORGANIZATION:
(tick one)

 FORMCHECKBOX 

Government organization
 FORMCHECKBOX 

Local authority
 FORMCHECKBOX 

Non-governmental organization 

 FORMCHECKBOX 

Community-based organization 

 FORMCHECKBOX 

Professional association 

 FORMCHECKBOX 

Parliamentary association

 FORMCHECKBOX 

Chamber of Commerce

 FORMCHECKBOX 

Trade Union

 FORMCHECKBOX 

Foundation

 FORMCHECKBOX 

Private sector company

 FORMCHECKBOX 

Educational institution

 FORMCHECKBOX 

Media organization

 FORMCHECKBOX 

Other: Specify the status of your organization
5. MISSION AND PURPOSE OF THE ORGANIZATION 

(100 words maximum):

Founded in 1913, FIDIC is charged with promoting and implementing the consulting engineering industry’s strategic goals on behalf of its Member Associations and to disseminate information and resources of interest to its members. Today, FIDIC membership covers 97 countries of the world.

FIDIC, in the furtherance of its goals, publishes international standard forms of contracts for works and for clients, consultants, sub-consultants, joint ventures and representatives, together with related materials such as standard pre-qualification forms.

FIDIC also publishes business practice documents such as policy statements, position papers, guidelines, training manuals and training resource kits in the areas of management systems (quality management, risk management, business integrity management, environment management, sustainability) and business processes (consultant selection, quality based selection, tendering, procurement, insurance, liability, technology transfer, capacity building).
6. GEOGRAPHICAL COVERAGE 

 FORMCHECKBOX 

Global

 FORMCHECKBOX 

Regional (please tick and specify the region):

 FORMCHECKBOX 

National (please tick and specify the countries):

7. NATURE OF ACTIVITIES
(tick one or more)

 FORMCHECKBOX 

Awareness raising and social mobilization

 FORMCHECKBOX 

Capacity-building 

 FORMCHECKBOX 

Project formulation, implementation and management

 FORMCHECKBOX 

Advocacy, lobbying and networking

 FORMCHECKBOX 

Policy analysis & planning

 FORMCHECKBOX 

Research 

 FORMCHECKBOX 

Services or/and Infrastructure provision

 FORMCHECKBOX 

Other: Specify the nature of activities
8. INTEREST IN THE WORLD URBAN CAMPAIGN THEMATIC AREAS

(tick one or more)

 FORMCHECKBOX 

A Planned City

 FORMCHECKBOX 

A Green City

 FORMCHECKBOX 

A Productive City



 FORMCHECKBOX 

An Inclusive City

 FORMCHECKBOX 

A Resilient City



 FORMCHECKBOX 

A Safe and Healthy City

 FORMCHECKBOX 

All the above

9. CONTACT INFORMATION OF THE ORGANIZATION

Street Address: 29 route de Prés-Bois 

Postal Address:  WTC2 box 311 

City: Geneve
Country: Switzerland
Country Code:
41
Area Code: 

Telephone number(s): +41-22-799 49 00 
Fax number(s): +41-22-799 49 01
E-mail address: fidic@fidic.org
Website: fidic@fidic.org
10. NAME OF ORGANIZATION’S HEAD

 FORMCHECKBOX 
Ms  FORMCHECKBOX 
Mr   FORMCHECKBOX 
Mrs.  FORMCHECKBOX 
Dr.   FORMCHECKBOX 
Prof  
Family name:  Vink
First name:  Enrcio
Title: Managing director
E-mail address: evink@fidic.org
Tel: +41-22-799 49 00 
11. OTHER CONTACT NAME

 FORMCHECKBOX 
Ms  FORMCHECKBOX 
Mr   FORMCHECKBOX 
Mrs.  FORMCHECKBOX 
Dr.   FORMCHECKBOX 
Prof
Family name:  Baillon

First name:    Francois
Title: Commercial Director
E-mail address: fbaillon@fidic.org
Tel: +41-22-799 49 00 
12. Year the organization was founded: 1913
13. Current number of staff employed: 10
14. Does your organization have consultative or roster status with the United Nations Economic and Social Council (ECOSOC)?

Consultative:

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

Roster:


 FORMCHECKBOX 
 Yes 
 FORMCHECKBOX 
 No


15. For private sector entities: is your company member of the United Nations Global Compact? 


 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

year of registration: [year]
DATE FORM FILLED:    
 07/08/2015
Annex 4
Guidelines for Joining the World Urban Campaign

(guidelines brochure attached)
� Approved at the Second World Urban Campaign Steering Committee Meeting, Paris, 7-9 December 2009
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